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Dersler Donem Haftahk Universite
Saati
Marketing (Yiiksek Lisans) 2023-2024 Giiz 3 Istanbul Aydin
Doénemi Universitesi
Organizational Behavior For Civil 2023-2024 Giiz 3 Istanbul Aydin
Aviation(On Lisans) Donemi Universitesi
Miisteri Iliskileri Yonetimi ve 2023-2024 Giiz 3 Istanbul Aydin
Otomasyon (Lisans) Dénemi Universitesi
E-Is (Lisans) 2023-2024 Giiz 3 Istanbul Aydin
Doénemi Universitesi
Genel Ekonomi (Lisans) 2023-2024 Giiz 3 Istanbul Aydin
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Orgiitsel Davranis (Lisans) 2023-2024 Giiz 3 Istanbul Aydin
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